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THE ART OF LEVERAGING ARTIFICIAL INTELLIGENCE TO
ENHANCE STUDENTS’ EMOTIONAL INTELLIGENCE
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ABSTRACT

0.0.1 Emotional intelligence (El) is a critical component of student development, in-
fluencing academic achievement, social interactions and overall well-being. This paper
explores the transformative potential of Artificial Intelligence (Al) in revolutionizing EI
education. By examining Al-driven tools for assessing and enhancing El, analyzing their
impact on student outcomes and addressing ethical considerations, this research aims to
uncover novel strategies for fostering emotional well-being and academic success. The pa-
per delves into the theoretical underpinnings of both El and Al, reviews existing literature
on Al applications in education, and outlines a comprehensive research methodology to
investigate the efficacy of Al-driven El interventions.

Keywords: Artificial Intelligence (Al), Emotional Intelligence (El), student development, academic achievement,
ethical consideration, Al-driven tools, emotional well-being.
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